	Designing an Ad
Rubric
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	Ideas and Impressions   /5
	Your ad is geared to a very obvious target audience and has a very effective purpose.


Your ad makes very effective emotional or intellectual appeals and contains very effective claims about the product.


(For ads with a celebrity endorsement: You have chosen a very appropriate celebrity to endorse your ad.)
	Your ad is geared to a target audience and has an effective purpose.


Your ad makes effective emotional or intellectual appeals and contains effective claims about the product.


(For ads with a celebrity endorsement: You have chosen an appropriate celebrity to endorse your ad.)
	Your ad is geared somewhat to a target audience and has a purpose.



Your ad makes some emotional or intellectual appeals and contains some claims about the product.



(For ads with a celebrity endorsement: You have chosen a somewhat appropriate celebrity to endorse your ad.)
	Your ad does not seem geared to a target audience and the ad’s purpose is not very clear.

Your ad does not make very effective emotional or intellectual appeals and does not contain effective claims about the product.

(For ads with a celebrity endorsement: The celebrity chosen to endorse your ad is not appropriate.)

	Presentation   /5
	Your ad is visually very appealing and very creative.
(For audiosound ads: Your ad is very appealing and very creative.)



Your ad contains an excellent name and/or a catchy slogan.
	Your ad is visually appealing and creative.
(For audiosound ads: Your ad is appealing and creative.)



Your ad contains a very good name and/or a catchy slogan.
	Your ad is somewhat visually appealing and creative.
(For audiosound ads: Your ad is somewhat appealing and creative.)

Your ad contains a good name and/or a  somewhat catchy slogan.

	Your ad is not visually very appealing or creative.
(For audiosound ads: Your ad is not very appealing or creative.)


Your ad does not contain a very good name and/or a catchy slogan.

	[image: ]Back to Work
	Please contact your teacher for some extra help. Your assignment will not be marked in its present form, but you will have a chance to redo it.

	Total:  /10
	
	
	
	

	Areas of Strength:





	 Might I suggest:
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